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Client Profile
The Irene Wortham Center is a regional non-profit in Western North Carolina. It provides 
comprehensive, quality residential and day services for children and adults with developmental 
and/or socioeconomic challenges. These services are the Early Learning Center, Adult Day Activities 
Program, Supported Employment Program and Residential Home intermediate care facilities.

Mission
For 57 years and counting, Irene Wortham Center has helped children and adults with developmental 
and/or socioeconomic challenges lead healthy, happy, and more independent lives. The Irene 
Wortham Center and its exceptional staff inspire and empower individuals to reach their full 
potential from birth to end of life.

Values
The core values of the Irene Wortham Center are respect, caring, quality, individuality, professionalism, 
family-friendliness, and integrity. Every individual should feel empowered to live a happy and 
healthy life.

Personality
The Irene Wortham Center is empowering, transformative and friendly. Helping others overcome 
their disadvantages to live fulfilling, independent lives however they can be is the foundation of the 
Irene Wortham Center’s annual golf tournament.

Client Profile
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Strategy
The Irene Wortham Center hosts an annual golf tournament to raise unrestricted funding for its 
operations, but the branding for the 20th annual tournament will focus on the money’s use to fund 
an expansion of the Early Learning Center.
With a new brand highlighting the 20th Annual Golf Tournament and the Early Learning Center, 
donors will have a greater understanding of the importance of the event.
The Early Learning Center currently enrolls 100 children but has a waitlist of more than 400. The 
new branding will allow us to raise the necessary funds for pre-building efforts on a new building.

Keywords
Search Engine: golf tournament, golf for children, golf tournaments near me, golf tournament in 
wnc, irene wortham center, donate to charity, charity golf tournament, golf tournament fundraiser, 
charity golf tournaments, golf tournament sponsorship.
Design Tone: empowering, friendly, transformative, individuality, helpfulness.

Competition
• FIRST connects individuals with disabilities, their families, and the community with information, 
education, and support for them to thrive.
• Children First/CIS of Buncombe County works to empower children’s lives through social 
advocacy, education, and support services.
• Other charity golf tournaments and fundraising events.
• Daycares, preschools, assisted living facilities, etc.

Brand Strategy
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Branding Goals
The main goal of the branding is to raise $50,000 in tournament registration fees, a 25%+  
increase over the funds raised at the 2019 tournament. Additionally, the Irene Wortham Center 
seeks to double the number of participants in the tournament.
These goals will be accomplished by establishing a brand identity for all promotional materials 
and starting a marketing campaign to attract new players and business owners. More sponsorship 
opportunities will be available to area businesses and registration fees will be adjusted to attract 
more business sponsors.

Target Audience
The golf tournament has three target audiences: business owners, upper-class professionals, and 
their spouses. The branding will appeal to charitable people with a vested interest in the WNC 
community or in the welfare of the developmentally-challenged. They are compassionate, outgoing, 
and successful.

• Jeff is a pediatrician in his 60s and a golfer who supports developmentally-disabled individuals.
• George is a small businessowner and father interested in sponsoring the tournament.
• Karen is new to WNC and wants her husband to join the golf tournament and make friends.

Visual Brand Ideas
A colorful aesthetic that incorporates the branding of the existing organization logo, reimagined 
to incorporate golf tournament branding visuals. Branding materials will be based off this existing 
color theme.

Brand Strategy
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Colors
The color palette for the brand identity is drawn primarily from the Irene Wortham Center logo, 
with supplementary colors taken from the Sona Clinic’s brand, as seen below. The color palette 
evokes friendliness, individuality and diversity.
The primary colors are light blue and dark blue, with orange being an accent color. Where four 
colors are needed for visual elements in branding, the butterfly colors may be used.

Symbols
The two most common visual symbols are the butterfly and the light blue rectangle. Consistent 
application of visual symbols ties brand materials together when used in conjunction with the 
proper colors. Some variant of the light blue rectangle should be used on branding materials when 
appropriate. Butterflies should be used on materials for the IWC as a whole. For examples of 
exceptions to these rules, see Marketing and below respectively.

Fonts
The fonts used in branding materials are Arboria Book/Bold/Black (for text on documentation, 
letterhead, business cards, ads and brochure), Arzachel Bold (for titles on logo and ads),  
Clarendon Wide Stencil (for logo year), Transat Light (for headings on documentation,  
business cards and ads) and Roboto (for all website text). 

Brand Visuals

C100 M91 Y6 K0
R37 G63 B146
#253F92
Butterflies

C5 M5 Y100 K0
R247 G225 B0
#F7E100
Butterflies

C7 M73 Y90 K0
R227 G103 B51
#E36733
Logo Text

C100 M89 Y10 K1
R35 G64 B141
#23408D
Headings, Titles, 
Image Overlays

C0 M79 Y95 K0
R241 G93 B41
#F15D29
CTAs, Hyperlinks, 
Butterflies

C48 M12 Y0 K0
R124 G189 B232
#7CBDE8
Backgrounds, 
Icons, Shapes

C29 M0 Y100 K0
R193 G215 B47
#C1D72F
Butterflies
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Original Logo Concepts
Initial concepts for the logo took inspiration from samples provided by the client and from logos 
for other sporting events. Some early concepts included open hands and the logos of Blue Ridge 
Pharmacy and Sona Clinic, elements which were discarded in the final logo.

Logo Design
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Revised Logo Concepts
After some feedback with the client, rough versions of the final logo were produced that narrowed 
the visual elements down to reduce clutter. The goals of the revisions were to be usable on physical 
items such as water bottles and to emphasize the Irene Wortham Center’s branding.

Final Logo
The center logo, color scheme, butterflies and other visual elements connect 
the logo to the Irene Wortham Center, while the golf ball, hills and banner 
clearly communicate the tournament.
The shape of the logo also conveys the Irene Wortham Center’s values of 
professionalism, respect and caring. The logo is open and free, embracing 
diversity within a solid foundation, much like a building. The colors also connect 
it to fun and innocence, communicating the Early Learning Center.

Logo Design
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Logo Specs
Colors: The logo uses the Irene Wortham Center brand 
colors (see above). It also uses three additional colors 
from the Sona Clinic logo.
Fonts: The logo uses Arzachel Bold for the title and 
banner, and Clarendon Wide Stencil for the year.

Logo Usage Guidelines
Shape: The logo may only be put inside of a square shape. A square 
with rounded edges is acceptable, but the logo is not to be used inside 
of a circle, triangle or other shape. It is not to be stretched, squished or 
turned into a circle.
Whitespace: If the logo is used with other logos or visual elements that 
may interfere with the logo, its whitespace is to be based on the length 
of a butterfly.
Color: The logo is color-only and should not be used in grayscale or B&W.
Placement: The logo should be placed in the center or upper left-hand 
corner of a design. See the Marketing 
chapter for examples.

Logo Specs

C86 M38 Y100 K37
R27 G90 B45
#1b5a2d
Lower Hills

C57 M9 Y28 K0
R109 G184 B185
#6db8b9
Upper Hills

C49 M4 Y64 K0
R138 G194 B130
#8ac282
Middle Hills
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Letterhead/Business Card Concepts
Although a letterhead and business card were not needed for the golf tournament, concepts were 
developed for the Irene Wortham Center.

Identity Concepts

(828) 274-6053
www.ireneworthamcenter.org

Irene Wortham Center
916 West Chapel Road

Asheville, NC 28803

Empowering Individuals With Developmental Challenges
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Sydney Reichert

Irene Wortham Center

Development & Marketing Director
(828) 274-6053

2 Rose St W, Asheville, NC 28803 (downstairs)

sreichert@iwcnc.org | www.ireneworthamcenter.org

SYDNEY REICHERT
DEVELOPMENT & MARKETING DIRECTOR

EMPOWERING
INDIVIDUALS  WITH

DEVELOPMENTAL
CHALLENGES

828.274.6053
2 Rose St W, Asheville, NC 28803 (downstairs)
sreichert@iwcnc.org

Empowering Individuals With Developmental Challenges

828-274-6053

www.ireneworthamcenter.org

sreichert@iwcnc.org

2 Rose St W, Asheville, NC 28803 (downstairs)

Sydney Reicher t
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Letterhead
The letterhead is designed to be printed in-
house to cut costs. There are wide margins 
and no full-bleed graphics. Arboria font 
for all text, colored blue to contrast it with 
printed content. The Irene Wortham Center’s 
branding is evident in the logo, background 
butterflies and the company’s tagline.

Business Card
The business card is a one-sided design 
that pairs Arboria with Transat Light for a 
visually-striking design that balances clean 
display of content with room to print long 
strings of text as needed.

Identity
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916 WEST CHAPEL ROAD ASHEVILLE, NC 28803

FAX: (828) 274-7518 WWW.IRENEWORTHAMCENTER.ORGPHONE: (828) 274-7518

EMPOWERING

INDIVIDUALS  WITH

DEVELOPMENTAL

C H AL L E NGES
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Identity Mockups
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Banner Concepts
A Facebook profile banner was created to promote the golf tournament on the Irene Wortham 
Center Facebook page. Banner specs followed the official profile banner guidelines. The goal of 
the banner is to get viewers to check out the tournament website.

Ad Concepts

Proceeds go towards a new
Early Learning Center to care

for children with fanancial or
developmental challenges.

Buy your tickets or become a sponsor at:
ireneworthamcenter.org/events.php

GOLF
TOURNAMENT
20th ANNUAL
Friday, May 8th, 2020 Irene Wortham Center

Friday, May 8th, 2020
Mount Mitchell Golf Club

11484 NC-80 Burnsville, NC

Proceeds go towards the
new Early Learning Center.

For sponsorship, ticket and event information, visit
www.ireneworthamcenter.org/events.php

GOLF
TOURNAMENT

20TH ANNUAL
Irene Wortham Center
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Flyer Concepts
A promotional flyer was created to hand out at networking events to bring attention to the golf 
tournament. Some early concepts included tear-offs with the event URL, and early versions of the 
logo can be seen from before rendering issues had been ironed out.

Ad Concepts

Friday, May 8th, 2020

12pm shotgun start
registration at 10am
Mount Mitchell Golf Club
11484 NC-80 Burnsville, NC

Buy tickets to play or
purchase a sponsorship!

Proceeds go towards the
new Early Learning Center.

For sponsorship, ticket and event information, visit
www.ireneworthamcenter.org/events.php

GOLF
TOURNAMENT
20th ANNUAL
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GOLF TOURNAMENT

This May, we’re raising $50,000 to begin 
planning for our new Early Learning Center 
to accomodate more children with financial 
and developmental challenges with a 
larger, more robust facility built to meet the 
standards of the new decade.

By purchasing tickets, you and your friends 
or family can enjoy a day of golfing at 
Mount Mitchell, complete with social lunch 
and dinner, plus free beer to keep you 
refreshed from tee time to closing time.

Or become a business sponsor and show 
the community how much you care. De-
pending on your sponsorship level, you 
could receive recognition on social media 
and the golf course.

Friday, May 8th, 2020

Mount Mitchell Golf Club
11484 NC-80 Burnsville, NC 28714 

For sponsorship, ticket and event information, visit
https://www.ireneworthamcenter.org/events.php

20TH ANNUAL

SUPPORT
THE

EARLY
LEARNING

CENTER

In Partnership With
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Brochure Concepts
An informational brochure was created to send out to previous sponsors with updated information 
on this year’s golf tournament as a marketing piece to maintain repeat sponsors. The goal of the 
brochure is to inform the reader on how this year’s tournament benefits the Early Learning Center.

Brochure Concepts

Awthentikz
Back To Basics Chiropractic Clinic
Balanced Fortune
Beasts of Beauty
Belle Ladi
Belle Lady
Benesome
Best Biz Survis
Better Business Ideas and Services
Buena Vista Garden Maintenance
Buena Vista Realty Service
Body Fate
Body Toning
Bold Ideas
Bonanza Produce Stores
Bountiful Harvest Health Food Store
Brilliant Home Designs
Capitalcorp
Castle Realty
Chargepal
Choices
Circuit Design
Complete Tech
Corinthian Designs
Corpbay
Cougar Investment
Crazy Tiger
Creative Wealth
Creative Wealth Management

A+ Electronics
A+ Investments
A Plus Lawn Care
Access Asia
Accord Investments
Acuserv
Adapt
Adaptabiz
Adaptas
Adaptaz
Advansed Teksyztems
Affinity Investment Group
Afforda
Afforda Merchant Services
Alert Alarm Company
Alladin Realty
Alladin’s Lamp
Architectural Genie
Asian Answers
Asian Fusion
Asian Junction
Asian Plan
Asian Solutions
Asiatic Solutions
Atlas Architectural Designs
Atlas Realty
Avant Garde Appraisal
Avant Garde Appraisal Group
Avant Garde Interior Designs

Special Thanks to Our Sponsors!

Sign Up or Become a 
Sponsor Today

SUPPORT
THE

EARLY 
LEARNING 

CENTER

20thAnnualGolfTournament-Brochure-MFox.indd   120thAnnualGolfTournament-Brochure-MFox.indd   1 2/20/2020   11:49:46 AM2/20/2020   11:49:46 AM
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Flyer
The flyer design was coordinated with the banner to create a consistent design style across  
promotional materials. The purpose of the flyer was to hand it out at networking events with the 
goal of persuading businesses and individuals to participate. The hierarchy of the flyer emphasizes 
the Early Learning Center and the goals of the tournament, with special attention given to the spon-
sors.

Facebook Banner
After multiple iterations refining the messaging, call to 
action and visuals, the final Facebook banner was  
completed and output according to Facebook’s official 
technical guidelines. The goal is to convert Facebook 
users by bringing their attention to the existence of the 
tournament and what it’s for.

Final Ads
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Flyer Mockup
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Brochure
The brochure is a letter-size bifold brochure, meaning that each page is 5.5x8.5” inches. The bro-
chure has no full-bleed images, to allow it to be printed in-house. The purpose of the brochure is 
two-fold: to reiterate the importance of the Irene Wortham Center and its Early Learning Center, 
and to provide updated details on the golf tournament, such as the fees, prizes and location.
Arboria Black replaces Transat 
Light as the heading typeface 
to improve the legibility of text 
within the small form factor.
The brochure makes consistent 
use of brand colors through  
application to typographical 
and graphical elements, such 
as headings, calls to action and 
background shapes.
Images do not have an overlay, 
as a way to simplify printing and 
maintain a hierarchy of focus on 
the brochure’s text.

Final Brochure



pg 22

Brochure Mockup
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Website Concepts
A website was planned with the goal of facilitating event registration and donations. To drive con-
version, the tournament website would also serve as a digital equivalent of the brochure,  
providing more detailed information on the tournament, such as the venue itself and the sponsors. 
Further information on the Irene Wortham Center and its programs, especially the Early Learning 
Center, would also be available, with calls to register or donate.

Website Concepts
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Website
The final website came out very close to the revised mockups, with a few tweaks to account for 
technical limitations or to improve the design in small ways based on feedback. It follows the brand 
color and symbol guidelines used in the other designs.
The goal of the site is to raise $50,000 for the Early Learning Center. It does this by:

• Registration button in the header appearing  
on all pages, plus registration buttons on most 
other pages. Plugin provides registration 
functionality within the site.
• Call for non-registration donations on 
multiple pages, with a plugin providing donation 
functionality within the site. A popup also  
displays calling for donations.
• Information on the Irene Wortham Center 
and Early Learning Center, with images of 
children playing and learning, to provide an 
emotional hook for users.
• Information on the event fees, date, location, 
etc., complete with a slider on the services and 
amenities of the Mount Mitchel Golf Club and 
the surrounding town of Burnsville.
• Contact form and contact info for IWC to 
learn more about the tournament.

Final Website
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Final Website


